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The purpose of this study was to (1) study the problem of public relations
through media (2) to study the media through the media (3) PRESS RELEASE FOR
APPLICATION DECISION

The population of this study is the normal students in the first year of the
Bachelor of Business Administration program. 3. The College of Logistics and Supply
Chain Suan Sunandha Rajabhat University A total of 300 students were used to collect
data by using questionnaires and statistics used for data analysis: percentage, mean, and
standard deviation.

The study indicated that

1. Most students are female, aged 17-25, most of them are students in logistics
management.

2. Perception of information through PR media, published by the mass media,
media relations, publications with medium information perception, media, people's
advocacy, medium and content awareness. Public relations are highly perceived.

3. Media relations related to print media at a moderate level, public relations

media at high level, and public relations media at the high level.



