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ABSTRACT 

 

In the rural areas, cultural tourism programs (CTPs) provide opportunities for local communities to 

augment their income. These programs are intended to empower local people and reduce poverty, while 

villagers do not have to change their way of life. Local culture is not only appreciated as a tourism attraction, 

but also a resource upon which community-based tourism development can be built. The three pillars of 

sustainability, which are consist of the economic, social, and environmental pillars, are a powerful tool for 

defining the complete sustainability problem. If any pillar is weak then the system as a whole is unsustainable. 

This study aimed to study the community’s context and evaluate attraction site in Ngao Community, Mueang 

District, Ranong Province, Thailand as a cultural attraction for sustainable tourism. Data was collected from 3 

government officials, 2 business people and 3 local people (8 people in total) and using in-depth interviews. It 

showed that the participation of community people plays the important role for development of cultural tourism 

management to become sustainable. The government also needs to continue supporting these initiatives at all 

levels, to coach how to start a CTPs Startup and to improve the existing ones.  
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INTRODUCTION 

 

Due to the fact that Thai’s government wants to boost confidence for tourists and promote tourism 

competitiveness in order to create a stable and healthy economy. Tourism becomes a service industry that plays 

a key role in boosting the country's economy and is extremely valuable. In addition to being the main source of 

income in the country, it is also the source of other related businesses and to distribute income to society. 

Sustainable tourism development is in line with current Thai environment and society (Lee & O’Neil, 2004). 

The three pillars of sustainability, which are consist of the economic, social, and environmental pillars, are a 

powerful tool for defining the complete sustainability problem. If any pillar is weak then the system as a whole 

is unsustainable. While cultural tourism programs (CTPs) are developed to provide opportunities for local 

communities, especially in the rural areas. They are intended to empower local people and reduce poverty, the 

mechanisms used for choosing the targeted ‘communities' remain largely unexamined (Mgonja, Sirima, 

Backman & Backman, 2015). Culture is the social behaviors and norms found in human societies. Culture is 

considered a central concept in anthropology encompassing the range of phenomena that are transmitted 

through social learning in human societies. Culture is a way of life. It comprises of language, religion and 

specific lifestyles. Local culture is not only appreciated as a tourism attraction, but also a resource upon which 
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Community-Based Tourism development can be built. Tourism must be developed to be more valuable and 

meaningful than the current popular mainstream tourism. All sectors related to tourism development must have 

a "new awareness" which is called "development of sufficiency tourism" and the context of development to 

cover a wide range of dimensions, based on the growing complexity of Thai society and the world community 

(Tantivejaku, 2006). It is thus a community asset used for the tourist product, which creates the assumption that 

cultural authenticity is awaiting the tourist throughout the stay in the community.  

In the year 2017, the total contribution of Travel & Tourism to GDP was THB3,229.8bn (USD95.0bn), 

21.2% of GDP in 2017, and is forecast to rise by 7.4% in 2018, and to rise by 5.6% per annum to 

THB5,957.1bn (USD175.2bn), 28.2% of GDP in 2028. Travel & Tourism directly supported 2,336,500 jobs 

(6.2% of total employment). This is expected to rise by 5.2% in 2018 and rise by 4.0% per annum to 3,628,000 

jobs (9.4% of total employment) in 2028 (World Travel and Tourism Council, 2018). According to the tourism 

marketing database from the Ministry of Tourism and Sports, on the report of the number of visitor statistics 

and estimated revenue from tourism in Ranong Province shows that in the year 2016, the number of visitor was 

742,126 tourists with estimated revenue of THB 3,726.70m (USD113.54m). In 2017, there were 775,220 

tourists, with estimated revenue of THB3,977.80m (USD121.21m) (Ministry of Tourism and Sports, 2017). 

From this data, it illustrate the trend growth of the economy and the opportunity that tourism business will 

expand in the future to meet the needs of tourists and bring visitors’ satisfaction on re-visiting intention.  

Ranong is a southern coastal province located along the Andaman Sea or the Indian Ocean. It is divided 

into 5 districts, 30 sub-districts and 178 villages. The district or called in Thai “Amphoe” is subdivided into 5 

districts, namely, Mueang, La-un, Kapoe, Kra Buri, and Suk Samran. Ranong is the least populated province, 

eighty percent of its area is covered by forests, and 67 percent is mountainous. There are many biodiversity of 

ecosystems and regions. Mangrove forest is very rich where has been declared a World Biosphere Reserve 

Zone by UNESCO. An ancient city with a long history belongs to both national and international identity where 

a source of tradition and historical attractions is. An outstanding potential resource is Natural hot mineral water 

with world class quality. In former years the major industry was tin mining, but most mines are now exhausted. 

White clay mining (for the production of porcelain) and fishing are now the main industries, along with rubber 

and cashew nuts (Provincial Development Strategy Group, n.d.). In the Mueang district there is an old 

community that has a distinctive cultural attraction named Ngao. It was settled from the migration of villagers 

from many places. There is included a group of Chinese Hokkien workers from Phuket who came to work in 

the mining industry, partially raising cattle on the hillside. They called wild cattle in Chinese Hokkien "Ngow," 

then villagers and later generations called “Ngao” and they called this village "Baan Ngao". Baan Ngao is a 

pleasant village where is surrounded by beautiful nature. As the growth of the mining business changed the 

villager’s lives, therefore the commercial and business areas were rising. Soon Ngao village became a Tambon 

or sub-district and was subdivided into 5 villages. Occupations of the residents are fishermen, merchants and 

laborers (Ngao’s Subdistrict Municipality, 2018).  
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Figure 1. 

Ngao sub-district, Mueang District, Ranong Province, Thailand (source: https://www.wikipedia.com) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The objective of this study was to identify context and evaluate attraction site and to find out what are 

problems and obstacles of cultural tourism management by people in Ngao Community, Mueang District, 

Ranong Province, Thailand. So that the Ngao community can develop into a unique cultural attraction while 

improving the residents’ quality of life and strengthen the community to be a cultural attraction and lead to 

sustainable tourism development. 

 

LITERATURE & THEORY 

 

Tourism is the journey of a person from one place to another to rest or business contact with a different 

purpose (Pimolsomphong, 2007). Tourism is a service industry that plays a key role in promoting the country's 

economy and the created more values. In addition, to being the main source of income in the country, it is also 

the source of other related businesses and distributes income to society. Businesses in the service industry are 

different from the general consumer goods industry. The products and services offered directly to customers or 

the market are both tangible and intangible product. However tourism products are intangibility, inseparability 

and variability and cannot be maintained (Kotler, Bowen, & Makens, 2010) . Tourists were part of the locals’ 

everyday life to a certain extent makes it hard to decide whether they actually gained access to the back – the 

‘real’ area – or whether their experiences were part of staged activities – a simple job performed weekly 

(Dolezal, & Claudia, 2011). Cohen (1988) argues that tourists are being deluded as to the authentic nature of 

their experiences, which are in fact staged events (Cohen, 1988). If this were true, would this assumption mean 

anything negative for either the guest or the tourist? It should not be forgotten that the fact of presenting the 

front and a staged life could even help to keep traditions alive while maintaining privacy for local people 

(Stanton, 1989).  

Tourism Authority of Thailand (2002) has defined the cultural attractions is a place where the art and 

traditions of the ancestors have been created and passed on as inheritance. This type of tourism consists of 

traditions, life styles, cultural shows, indigenous products, clothing, languages, races, etc. (Tourism Authority 

of Thailand, 2002). Cultural Based Tourism (CBT) is a beneficial form of tourism, given it is planned carefully 
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and its implementation complies with the operational definition. Also, it leaves tourists with an extraordinary 

Thai experience, a precondition for mutual understanding and sensitization. It even stages activities more subtle 

than conventional tourism does, which mostly satisfies the authenticity seeking tourist (Maoz, 2006). Then the 

way CBT is organized can help strengthen culture and traditions (Telfer & Sharpley, 2008).  

Sustainable Tourism is a large and well-managed tour group that can sustain unrivaled tourism resources. 

The tourism industry has been improving the quality of its products for a fair profit. Local community 

participation is rewarded appropriately. The tourists are visiting regularly enough whilst it has the slightest or 

no negative impact on the environment (Jittangwatana, 2007). Sustainable tourism management for the 

distribution of benefits and have positive impact on society, economy and environment. In marketing, all 

stakeholders have to work together to create value and realized that each attraction is different and unique. 

Finding a strong brand identity is the beginning of sustainable branding because the difference must be built 

from inside (Juthamas, 2015). Concepts for sustainable tourism development are a tourism that responds to the 

needs of tourists and their owners, with a focus on natural resources management and to be able to maintain the 

stability of the ecosystem as well as the culture and way of life of the community for the benefit of both present 

and future (World Tourism Organization, 1998). There are five main factors: the conservation of tourism 

resources, planning and management in tourism development, maintaining the quality of the environment in 

tourist attractions, to maintain the level of tourist satisfaction, and tourism management is distributed in all 

sectors (Ngamyingyong & Silanoi, 2017).  

Sakarin (2017) was studied about community based tourism in sustainable dimension, case study: Baan 

Muanggluang Community Kaper District, Ranong Province. This research was aimed to study the guideline of 

sustainable tourism development context on a small community in Ranong Province in order to let community 

be able to solve problems by their own with efficiency about sustainable tourism development in the 

community. This can be defined as “the Community based tourism” which is local people in community do 

performance with solid work to find solution on how to make progress on tourism in the community. The 

finding found that participation is one of the key success factors in tourism development, but is practically hard 

to achieve especially in the context of developing countries such as Thailand due to several reasons (Sriupayo, 

2017).  

Chontinee (2017) was studied and found something interesting about the guideline in the cultural tourism 

route development in community of Ngao District, Amphur Muang, Ranong Province. Most tourists came to 

visit Ngao community for pay homage to the Tin Buddha image at Baan Ngao temple. At the end of Buddhist 

lent day festival (the 15th day of the waxing moon on the 11th lunar month,) tourist attended a ceremony for 

offering food to monks (Tak Bat Thewo) and listen to the sermon. For the facilities and infrastructures, there 

were adequate parking, electricity supply, shops, seating areas and security. However, there were not enough 

public toilets when many tourists came. Documents and guides that can provide tourist information about this 

area were less. Most of them were traveled by car because there are a few public bus lines that could access to 

this side and not well known by tourists (Yookong, 2017).  

 

DISCUSSION METHODS 

 

For the data collection, both primary and secondary data were used. In this research, the primary data was 

collected in-depth interviews, semi-structured method using, with open end questions and observed from the 

site inspection around Ngao Community, Mueang District, Ranong Province. The secondary data found from 

the press news, books and any related articles and journals on cultural and community bases tourism 

management. 
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The purpose was to study on perception of tourism providers only. Data were collected from 3 government 

officials, 2 business people and 3 local people (8 people in total). Key opponents were asked questions 

regarding their opinions of current situation of cultural tourism in Ngao Community, Ranong Province, 

Thailand. 

RESULTS 

 

Ngao has a unique tradition rich in natural resources both in water and on land. Due to the migration of 

villagers from many places during tin mining industry period and Ranong is Thai-Myanmar border, so there 

were many races of people who are living here and cause of cultural diversity. However, the outstanding culture 

is mixing between Thai, Chinese and Muslim. Cultures in Ngao Community are expressed in the form of 

language, dress and food. Here, Chinese words were spoken together with the Sothern’s dialect of the villagers 

because Ngao is the residence of the Chinese people since the pioneering era.  

 

Figure 2. 

Ubosot of Baan Ngao Temple, Ranong Province, Thailand 

 

 

 

 

 

 

 

 

 

 

 

There are many tourist attractions in this area such as Ngao Waterfall National Park, Grass Mountain, 

Ngao Mangrove Forest Research Centre, Crocodiles farm. Wat Baan Ngao is also a major tourist attraction and 

is one of the famous temples of Ranong where has the largest tin Buddha in the world with the gesture of 

Subduing Mara. Because the temple is a setting of a local museum where displayed the collection of appliances 

that has been used by locals when there was tin mining industry and any items from the past to present era that 

has been found. Inside the temple area, people can feed many kinds of freshwater fish in a pond. Besides, there 

are more than 300 concrete steps ladder that can be climb up to the top of the mountain to see the panoramic 

landscape of Ranong province. So the temple has been developed as a cultural attraction.  

 

Figure 3. 

Atmosphere of Ngao Walking Street, Ranong Province, Thailand 
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At the market, there are varieties of traditional Ranong’s food and snacks were sold, for example Hajee 

(deep fried mixed vegetables with seafood), A-pong (coconut pancake), Yao-ye (mixed vegetables salad with 

tofu and seafood in Hokkien’s style), Lor-gor-york (papaya salad with shrimp paste) and so on. Ngao walking 

street was organized since 2016 by cohesion among local government sectors, business sectors and people in 

the community. They claimed that it was a kind of cultural flea market. The purpose of organizing this market 

was to increase numbers of tourists visiting the area by using the uniqueness of local’s food to attract tourists.  

 

Figure 4. 

Yao-ye (mixed vegetables salad with tofu and seafood in Hokkien’s style) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 5. 

Lor-gor-york (papaya salad with shrimp paste) 
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Table 1. 

The SWOT analysis of Ngao Community, Mueang District, Ranong Province, Thailand as a tourist cultural 

attraction 

 

Strengths Weaknesses 

- Location is not far from the central of the city. 

- Many famous tourist attractions nearby. 

- Utilities are well provided. 

- Many shops and restaurants are available. 

- Local foods and local products have good taste, 

good quality with the cheap price. 

- Public transportation is inadequate 

- Limited number of accommodation in the area 

provided for tourists 

- There are not enough local guides  

- Lack of marketing and publicity. 

Opportunities Threats 

- Government’s project that support the tourism. 

- Increasing number of tourists visiting Ranong 

Province. 

- Long period of rainy season. 

- High competitiveness into many areas in the 

province. 

 

From table 1, The SWOT analysis of Ngao Community, Mueang District, Ranong Province, Thailand as a 

tourist cultural attraction. Strengths of Ngao Community are its location is not far from the central of the city so 

that tourists could visit and there are many famous tourist attractions nearby such as the Porn Rung Hot 

Springs, Ngao Waterfall, Grass Mountain also there is a pier where tourist could connect to the islands. Due to 

Ngao is not far from the city, so there is no problem about utilities and internet network is covered this area. 

There are many shops and restaurant in the area, however, most shops are in small size and sometimes they 

couldn’t provide for high volume of tourists’ demand. Local foods and local products here also have good taste, 

good quality with the cheap price.  

Weaknesses, though Ngao is close to Ranong town but public transportation is inadequate. There are 2 

lines of local bus (Rot Song Taew) that passengers-side made of wood and they run daily schedule during 

daytime (approximately every 1 hour).  There is a few of small resorts and homestay in the area so it is not 

possible to support for a big group of tourists if they want to stay. There are not enough local guides to provide 

the information in the area. Because Ngao is lack of marketing channel and publicity so some tourists are not 

recognized that where they should go to visit and see. 

Opportunities, thanks to many of government’s projects that support the tourism in the country because 

they see that tourism business could create more jobs and generate income in the country. And now government 

tried to promote tourist attractions in Ranong through many media channels, it, therefore, is increasing number 

of tourists visiting Ranong Province. 

Threats, due to Ranong has rainy season for about 8 months, so there are low number of tourists in those 

periods. As the government support local communities to start tourism route for in the selected villages, 

therefore, the number of competitiveness are high into many areas in the province. 
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CONCLUSION 
 

The objective of this study was to identify context and evaluate attraction site and to find out what are 

problems and obstacles of cultural tourism management by people in Ngao Community, Mueang District, 

Ranong Province, Thailand analyzed by using SWOT strategy. The purpose was to study on perception of 

tourism providers. It shows that Ngao Community has potential to develop its location to become a cultural 

tourist destination. The participation of community people plays the important role for development of cultural 

tourism management to become sustainable. However, the government also needs to continue supporting these 

initiatives at all levels, to coach how to start a CTPs Startup and to improve the existing ones. So that the Ngao 

community can develop into a unique cultural attraction while improving the residents’ quality of life and 

strengthen the community to be a cultural attraction and lead to sustainable tourism development. 
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