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Abstract

Research Title : Forecasting of purchase herbal products by association
rules
Author : Asst. Prof. Nisanart Tachpetpaiboon

Asst. Prof. Dr. Kunyanat Kularbpetthong

Year . 2015

Abstract

The forecast of purchasing herbal products by using association rules methods, its objective
was to find the association rules forms of purchasing herbal products from Pannisa Company by using
the association rules methods. So, we compiled the document of herbal goods sale of Pannisa
Company in 2014. The result of goods amount was 4,248 and it was 22 lists of goods, and we also
found the association of purchasing herbal products by using FP-Growth of the association rules
methods. First, we tried to understand the business and document. Then, we prepared the

document of creation of sample model, assessment. And, it was ready to be applied.
The studying result

1. The percentage of purchasing deodorant product accompanying with lip palm was up to
30.77 percentages of all purchasing products. There was the higher chance that customers offer lip
palm first, and then offer deodorant product because of higher value of confidence. The purchasing
of lip palm accompanying toothpaste made the customers have the higher chance to buy lip palm
first, and followed by toothpaste. So, we could notice it by the value of confidence. And, to
purchase toothpaste accompanying with deodorant products could be found that the customers

preferred buying toothpaste to deodorant product.
(3)



2. The percentage of purchasing shampoo accompanying with sesame oil hair treatment
was up to 33.4 percentages of all purchasing products. There was the higher chance that customers

offer sesame oil hair treatment first, and then offer shampoo because of higher value of confidence.

3. The percentage of purchasing micro collagen gel accompanying with whitening cream was
up to 32.92 percentages of all purchasing products. There was a higher chance that customers offer
whitening cream first, and then offer micro collagen gel because the percentage of value of

confidence was increased to 98.66%.
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