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Abstract

Nowadays, there is an intense competition in the hotel business. In addition to
maintaining current customers and increasing new ones, hotels will have to continue making
difference in order to make themselves outstanding and convince customers to decide to
reserve a room. Changes in customers' behaviors, e.g., having more health and environment
concerns, have been observed by a number of hotels overs years. Those hotels are,
therefore, trying to transform themselves into a green hotel. However, the standard of green
hotels in Thailand, as set up by the Green Hotel Association, is quite broad and cannot be
seen as concrete. Therefore, this study is aimed to investigate whether a variety of activities
organized by hotels made the customers aware that hotels can coexist in the surroundings
without creating any negative impact on each other and such awareness will affect the
intention to stay of the customers at green hotels.

This study aimed to explore customers’ perceptions toward a hotel's green practice
and their attitudes toward the practice which might affect their intention to stay at green
hotels. Results show that the perceptions and attitudes were positively correlated with the
intention to stay at green hotels. The perceptions of a hotel's green practice which
comprises activities taking into account 3 important elements: 1) environmental issues, 2)
the holistic health of guests, and 3) surrounding society, can best reflect the perceptions of
a hotel's green practice. In addition, it was found that the customers’ attitudes toward these
elements have been found to affect their behaviors.

These results are hoped to provide guidelines for company to improve hotel
surroundings and a green hotel practice as a whole to suit the customers' needs, e.g.,
organizing activities and providing signs/notices that encourage customers to help save
environment and be aware of the benefits of these activities to their health. The results, in
addition, will guide the society nearby to protect the environment. These all will make the
customers feel that they contribute to environmental protection, making the hotel superior

to other hotels and resulting in the decision to stay in the hotels.
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