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1.-4alA39N19398 : PNSEEATMIFIFEINANININYBIRUTZNaUNIIIFINAND
PWIANANUAZVWIALDN THANTINNARIRAT
(Strategies To Promote Potential for Small and Medium Enterprise
(SMEs ) in The Bangkok ) s34
(ldsunuaivauun1adssanduinidousswam Jevtzanm 2551)

1. miﬁﬂmﬂ}ﬁ'ﬂﬁﬁﬁﬂ%wa@iamifsiaaanmaag&fﬂizﬂaumﬁmﬂﬁa
mumﬂmmazmmﬂsiauslummﬂ‘gamwumum
(Factors Influencing Exporting of Small and Medium Enterprise (SMEs) To
Export in Bangkok)

2. miﬁﬂmﬂgﬁl‘”ﬂﬁﬁﬁw%wadawqﬁmmmséaﬁuﬁwmu?}awnﬁmﬁ
SLﬁﬂmaﬁﬂﬁﬁlaag&fuﬁmslumﬂgamwumum
(Factors Influencing Consumers’ Buying Behavior To Use E-Commerce
in Bangkok)

3. miﬁﬂmgmmwad a0IRANF MuaNNGaINM B znauM AWML
muwmﬂmaLLaz*’nm@y'aulummnymwumum.
(The study of Logistics Model in Response To The Needs of Small and
Medium Enterprise (SMEs) : A Case Study in Bangkok )

2.Tasem5398 : 21 MISUINITIAMIRENAWINITARIABIIFIRAIVUIANAIIUAL
W10 dad, SMEs 1%L°ﬂ(§lﬂ‘§0L‘ﬂW&l1&"Mﬂ$
(The Management in response to The Marketing Development of Small
and Medium Enterprise (SMEs) : A Case study in Bangkok )
("l@i”%'unuaﬁfuaymmﬁ%’mmnﬁnﬁﬂ%ﬁ'ﬂLLa:w”@um Devtlszun 2551)
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(Characteristics of The New Successful Entrepreneur Elements on The

Small and Medium Enterprises (SMEs) in Bangkok Metropolitan.)

(W%’unuaﬁfuagumﬁﬁ'ﬂmnﬁ’]ﬁfﬂ%ﬁ'ﬂLLazw"'@um Devdlszun 2552)
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(Media Development Towards Promoting the Method of How to Increase
Value Added of Recycle Garbage Separate for Communities in
Tambol Salaya.)
(ledsunuaiayunisissandinisouasa Jaudszanm 2553)
2.4 NAENSMINBWIAIBY TZANNWNIIARIAEIMI VAR AN N AWAT
NINITLNBAT nitﬁﬁnmmmmgmm‘lmméaviaaLﬁm BNBBHNNN
INIATNNIFIATIN
( Strategies Development The Marketing’s Mix for The Agricultural

Products : The case of Tourism Local Area Markets in Amphawa
District Samut Songkram )

(lasunwarkuanwnsiseandrnnIsauaznaw Deuilszanm 2553)
o & - [ [V Yo vy '
2.5 MIn@wInagnsnsaaiaiiaasealanalvnudanates wae

INALIAAIUAAIATEY WIAWATLIFH

(Marketing Strategies Development for Salaya Informal Sectors.)

(ldsunuattuayunisdssandminisouasiau Jaudszanm 2553)
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1. mﬁ%ﬁ'ﬂLmzﬁ'mmLﬁams{i'ﬂmsqwamam%‘lumsa%’wgaﬁnLﬁumaams
aangnvziie3luaa Begsna linudsmneawianauazawiatanluwilszme Ing
(Strategies Management How to Increase Value Added of Recycle Garbage Separate for
Entrepreneurial and Community in the Central Area of Thailand.)

("L@T%’unuaﬁfuakmmﬁﬁ'ﬂmﬂ 1.9, Daudszano 2553 aunAamsIguued)

LY { ¢ A 1 a [ a a
2.ms°1|mﬂ§auqﬂﬁmamvﬁaa%"mgammuwaamiﬂﬂu,zmmm%‘lmﬂam
ﬁqiﬁﬁ]ém%'ué’ﬂ‘s:naum‘suawgmmmaaﬂszmﬁvlﬂzl (Strategies Initiative How to Increase

Value Added of Recycle Garbage Separate for Entrepreneurial and Community in Thailand.)

(lesunuatuayun1sissan 2.9. Daudszanm 2554 mundnueizuua3)
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1. Bola39ams ... MIRAWHAFNNINMINsSuaatndnsnlunssouisn MKT2305
msu‘%mimsmsﬂ@Ulﬁmmauuuﬂ"ﬁﬂvmumLﬂug'm (Problem Based Learning ”
(ldsunuatuayumsissandminisouasWau Jaudszanm 2553 Masoui 1/2553)

2. FalasaMms “.. MINAWINOANTINNIS HUUAZNAFNENINMIM IS auvasindnsly
MISeUITN MKT1101 KENANTAAA LasNIRaULULNEIUII3( Active Learning) ”
(ldsunuaivauunisdssanduinidoussamw Jeudlzanm 2553 Maseui 1/2553)
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