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Research and Study of Graphic Design That Expresses

The Identity of Samutsongkhram Province.

Chomnattha Jangkrajang

Major in Printing Industry. Print Design Faculty of Industrial Technology. SSRU

ABSTRACT

The purpose of this research was to study and design graphic design on packaging
using the identity of Samutsongkhram province. The misunderstanding that Samutsongkhram
province is named Mae Klong is the name of the symbol of Amphawa. The name comes
from the famous tourist attractions. The researcher sees the importance of graphic design
that reflects the identity of Samutsongkhram province. To be understood in the right way.
Purpose of research 1) To study the identity of Samutsongkhram Province. 2) To study the
unique products of Samut songkhram Province. 3) To study the graphic design approach on
packaging using the identity of Samutsongkhram Province. Research Methodology Target
group 50 all Samutsongkhram residents live in Samutsongkhram for at least 3 years, male
and female, of all ages using Accidental Sampling. Research results 1) Samutsongkhram
province's identity. 2) Samutsongkhram province's unique products are hamburger products.
Grapefruit Shrimp paste Compote products and mackerel products. 3) Graphic design on
packaging using the identity of Samutsongkhram province. Hamburger Products Grapefruit
Shrimp paste Compote products and mackerel products the design was based on data

analysis.

Keywords : Graphic design, Identity, Samutsongkhram Province
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