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Signage system design for Sri-Meaung Market

Nattawut Pakdee

Major in Printing Industry. Print Design Faculty of Industrial Technology. SSRU

ABSTRACT

The purpose of this research was to study graphic element for signage system for Sri-
Meaung Market, Ratchaburi, Thailand. Sri-Meaung market is important farmer market center
in east of Thailand and establish to Rachaburi farmer market center by Ministry of
commerce. At the present this market continue expand in many perspective ex. Area,
business, product etc. The researcher sees the importance of signage system design that
comfortable for market customer to find something in the market. Purpose of research is 1.
To study the market area of the market. 2. To study the graphic element approach on
signage system of Sri-Meaung Market. Research Methodology Target group 100 all Sri-Meaung
market relation, male and female, of all ages using Accidental Sampling. Research results
1.Logo type is abstract logo. 2. Color tool for design is monochrome. 3. Typography type on

signage system design is Sans-Serif.

Keywords : Design, Signage system, Graphic Design, Envorimental Design
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