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THAI TOURISTS IN MUEANG DISTRICT CHANTHA BURI PROVINCE .

. 1 . 2
Nipon Aungsutheerakul , Thanatpong Srirueangsombat
"Liberal arts Bangkok Thonburi University
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Abstract

This study was survey research aimed to study marketing strategy which influenced
the decision to revisit Hotel in Mueang District, Chonburi Province. The study was
quantitative research and the sample group consisted of 400 tourists. The findings revealed
that the female respondents 31-40 years old and were single bachelor’s degree and they
were employee whose monthly income was 15,001 — 20,000 baht. For the behavior of the
decision to revisit Hotel in Mueang District, Chanthaburi Province, it was found that most of
the guests chose Superior rooms; and for the duration of the stay, they stayed only one
night. For the frequency of the stay, most stayed at the hotel for the first time. To the
person involving in the decision to purchase, they decided to stay in the hotel by
themselves. To the decision process to stay in the hotel, most respondents chose facilities.
Weekends were the occasion the respondents decided to stay in the hotel. For the channel
of hotel reservation, most of the respondents reserved the hotels directly. For the sources
that gave the respondents knew about the hotels, they got the news from social media like
website, Facebook and Line. The reason for their decision to stay at the hotel was because
the hotel was near the tourist attractions. For marketing mix factors affecting the decision to
revisit hotel, the respondents put an emphasis on all 7 aspects at the high level. The order
of the marketing mix factor was put in order from the most to the least as follows: physical
evidence, process, place (distribution channel), people, product, price and promotion. It was
also found that the decision to revisit the hotel was at the significant level. Firstly, the
respondents responded that they would revisit the hotel if they had a chance. Secondly,
they intended to revisit in the future and this was at the high level. Thirdly, if they took
vacation, they chose Boutique Hotel again at the high level. Fourthly the respondents
responded that they would revisit the hotel if they traveled to Chanthaburi and its mean
was at the high level.

Keywords : Marketing Strategy, Revisit, Hotel, Thai Tourists, Chanthaburi
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