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Abstract

The purpose of this research were to synthesize factors affecting acceptance of consumer
electronic banking services. And study the relationship between the variables from the synthesized
research. (1) the factors driving consumer intention to electronic banking including, website quality,
perceived ease of use, perceived usefulness, trust, attitude and intention to electronic banking in
the area of Bangkok. (2) the influence of the driving factors that affect the intention of consumers
to electronic banking. (3) the strategic approach to support the intention of online shopping
consumers in ASEAN. The researcher employed both quantitative and qualitative methods in
carrying out this investigation. Insofar as the quantitative method is concerned, the researcher used
a questionnaire to collect data from 350 consumers by using the purposive sampling from customer
who purchase online shopping. The data collected were subsequently analyzed using techniques of
descriptive statistics and path analysis. Regarding the use of qualitative methods, the researcher
conducted in-depth interviews with administrators of online enterprises with the data collected
subsequently being analyzed by the technique of content analysis. The findings revealed that the
respondents focus on all the variables in the study is very important. By means of the perceived
usefulness is the most significant. The other variables that are important in sequence is attitude
towards online shopping, perceived ease of use, quality of website, intention to electronic banking
and trust for online purchases respectively. The hypotheses testing from the model by using path

analysis revealed the results that support what the researcher had expected. From the regression
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coefficient of the variable and t-value, the direction of relationship of the variables was founded
to accept the hypothesis assumptions as followings. The perceived ease of use had received
positive influence from the quality of website. The perceived usefulness had received positive
influence from the quality of website and the perceived ease of use. The trust for online purchases
had received positive influence from the perceived ease of use and the perceived usefulness. The
attitude for online purchases had received positive influence from the perceived ease of use and
the perceived usefulness and the trust for online purchases. The intention for online purchases
had received positive influence from the trust for online purchases and the attitude for online
purchases. The study has suggested that entrepreneurs should take into account online sales
development of the quality of websites which emphasis on the quality of the content, design,
ease-of-use, usefulness and reliability. The trust for online purchases will affect the attitude of the

customer for electronic banking and directly affect the intention to purchase online shopping.

Keywords : Factor affecting, Constomer Intention, Electronic banking, Meta analysis
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