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EXPOSURE AND SATISFACTION TOWARD DOCUMENTARY ON TV

Supaporn Wimonchailerk

Abstract— This research is quantitative research. Quantitative Research aims to study the
demographic characteristics that affect the exposure and exposure of Thai television
documentaries. And to analyze the types and types of Thai films that affect the viewing of
Thai television documentaries. The population used in the study were 400 people in the
Bangkok metropolitan area. And for more information. From the sample. Descriptive analysis

was performed in the form of percentage table.
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