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Abstract

Research Title : Packaging Design for OTOP Product of Wat Suwan
Farmers Housewife Group, Nakhon Pathom Province.
Author :  Suppawan Pankohlerng
Wat  Polysri
Year : 2017

This research aims (1) to design packaging for OTOP product of Wat Suwan
farmers housewife group, Nakhon Pathom province and (2) to evaluation of customer
satisfaction for packaging for OTOP product of Wat Suwan farmers housewife group,
Nakhon Pathom province. The samples used in this study was 200 consumers have
come from random coincidence of consumers who bought product of Wat Suwan
farmers housewife group for consumed. The results showed that (1) banana crispy
packaging have the mean of satisfaction score of the consumers was 4.30 and standard
deviation of 0.55. (2) Khanom Ping packaging have the mean of satisfaction score of the
consumers was 4.31 and standard deviation of 0.62. and (3) dried rice balls packaging
have the mean of satisfaction score of the consumers was 4.38 and standard deviation
of 0.55. When comparing the differences in gender, age, occupation and results
showed that (1) the difference gender is a factor affecting the satisfaction of consumers
have a different significance. (2) the difference of age is a factor affecting the
satisfaction of consumers have a different significance. and (3) the difference of
occupation is a factor affecting the satisfaction of consumers have a different

significance.
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