UNANED

s Y ¢

dud OTOP Wunaneifitieondnualnemusssy fuselovddequam Wulinsfuduwnndeon
wavtrgatuayunsaieselaliiugusy wigussneunsdiuinluiminuasuguinnuiaiudilall
wnwarieafiunisuandud OTOP siteluedsiiiingUsvasdifiefinsesinmsuitiluveansdnms
FumaneiugnamnssuAUAOTOP ieldifuuuimisunsmyuuunsdamstwmanewuiiangas
defiudaaruannsolunsnandudi 0TOP nmeldmadngusssauasuginendou nensidendsil

v’fﬁﬂmﬁm’fayjaimmilﬁuL.Luuaaummmzmiﬁmmwai

[

Fedlfvinsdsateyanginssuisduilng dnmatsieasuariudniud OTOP lnsnanis
dsateyanginssufuslneludminuasigy wuifuslandenamnudesiuludud oTOP Tuvmed
HAN1TETIRTINAeLResAUA OTOP ludandauasugunudi dnnateieasinun nvesduniasusnig
i waznan1sd1TIgNARFUM OTOP dminuasugunud Alddrglunisnandud OTOP Aoudnags
Aidglatauanuinislunisaienuatludnnaisivugaavnssududl OTOP vewwninuasusy lay

AUsENaUN1IAITINISTIINguINe NS IS nensTiniuegilussdnSnnnasadwnaleiwy

mdfey: N13IANITTRNANELYY, N1TaTIeAuen, duA1 OTOP



ABSTRACT
OTOP Products are the products of cultural identity. They have health benefits and are

friendly with environment. They also generate revenue for the community but most
entrepreneurs in Nakhon Pathom province do not have enough knowledge about the
production of OTOP Product. This research aims to analyze general overview of OTOP supply
chain management to use as a guide for finding the right supply chain management model to
increase the capacity of OTOP products under the ASEAN Economic Community. This research

was conducted by collecting questionnaires and interviews.

This study investigated behavioral data of consumers, suppliers, and producers of
OTOP products by the survey in Nakhon Pathom Province. It was found that consumers still lack
confidence in OTOP product. While OTOP survey results in Nakhon Pathom province showed
that suppliers have good quality of goods and services. The results of the survey of OTOP
manufacturers in Nakhon Pathom showed that the cost of producing OTOP products is quite
high. Researchers have proposed ways to create value in the supply chain of OTOP Product
industry off Nakhon Pathom that Entrepreneurs should have a pool of resources to effectively

share resources throughout the supply chain.
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