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Abstract

Research Title : Behavior access Internet and format of website use by worker in Bangkok
Author : Mr.PornpisitLiangyoo
Year : 2015

This research aims to study the behavior of Internet users working in Bangkok.
And studies the types of websites have been popular within the samples and
searching for the best way to develop the website. This is a survey research
completed via a quantitative method. Sample of 479 respondents were identified as a
purposive sampling from people working with a computer in Bangkok. The result
found that majority of respondents were female than male, which also found that
Internet access via smart phone, most of which will be used to communicate both
personally and work. The second largest respondents was using the internet access via
the computer at work which mainly aims at works, searching for useful information,
receive electronic mail and business communication. Google has been voted as the
most popular site to access, the samples also mentioned google chrome as most
widely used web browser. Respondents given reasons of accessing all website through
‘google.com’ are the convenient that the user has no need to remember the URL but
it allows the user the search by keywords and the speed of google faster than other
search engine. Analyzing of google home page illustrates that the space to insert
keyword was a key of searching. Studying of social media found that ‘Facebook’ is the
most popular one where the samples consume news, social connectionamong friends
and at work. Doing business through the social media channel also exists.

For other well-known websites are include www.sanook.com,
www.kapook.com, www.teenee.com, and www.mthai.com. Critical analyze on its
contents found that these group of websites feature a variety of content such as
news, entertainment, politics, sports for example. From the result, ‘Pantip’ was
selected to be the most popular web-board which is classified as a room for
discussion on the content side. Each room of Pantip have its own specific interest that
the user will be able to select to get-in and express their ideas. The entertainment
website, youtube.com was ranked at the highest popular as it enables users to watch
video clips, movies and music, respectively according to the interest of users.

Keywords: Internet, Web Site
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